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Why Choosing Between Paid Ads
and SEOQO Is Costing You Leads

If your phone isn’t ringing, your site traffic feels flat, or you’re tired of playing
the “which is better: paid or organic?” game, it might not be your fault. Many
landscaping businesses overlook how these two channels fuel each other,
costing them jobs without them even realizing it.

In this quick guide, you’ll discover:

e Why paid ads boost organic traffic (even if no one clicks them)
e How showing up twice in search results can double your credibility

The *halo effect” that quietly builds your brand, then fills your calendar
Why turning off ads can tank your traffic (and how to avoid it)
How industry leaders use PPC + SEO together to dominate local search

These aren’t vague theories; complex data, case studies, and landscaping-
specific results back them. And fixing just one blind spot could help you:

e Book more high-value jobs
e Get more calls without raising your ad budget

e Stay ahead of competitors in “landscaper near me” searches

Bottom line: Paid and organic work better together, and this playbook will show
you exactly how to make that happen.
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1. Paid Ads Drive Brand Searches
and Direct Visits

Most landscapers think paid ads only work when someone clicks on them. But here’s

the reality: your ad is planting a seed long before the homeowner decides to call you.

The Real Buying Process

Homeowners aren’t choosing a landscaper because you “install interlock” or “have
20 years of experience.” Those are facts, and facts don’t make the decision. Feelings
do.

They choose you because your brand feels trustworthy, professional, and capable of
delivering the results they want. The facts help them explain their choice later.

That’s why your ad showing up, even without a click, matters. When someone sees
your name at the top of Google, it builds familiarity. Later, when they’re ready to
decide, they search your name directly or type your URL into the browser.

The Data Behind It
Google’s “Search Ads Pause” study found that 89% of paid ad clicks are incremental,
meaning organic clicks wouldn’t have replaced them if the ads weren’t running.

For landscapers, that means:
* A homeowner searches “landscaper near me.”
* They see your paid ad at the top of the page.
e They don’t click—yet.

Days (or weeks) later, they search your business name or go directly to your site.
That’s paid = organic/direct attribution in action.

Why It Works in Landscaping
Choosing to work with a landscaper isn’t an impulse buy, it’s a considered decision.
Every time your ad appears, you’re making a first impression, building trust, and

quietly moving a prospect closer to booking you.
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2. Dual Visibility Builds Trust (and Clicks)

Picture this: a homeowner searches “landscaper near me.” At the top, they see your paid

ad. Right below it, they see your organic listing. That’s not an accident, that’s strategy.

Why Two Listings Are Better Than One

Marketing isn’t just about telling people what you do; it’s about making them
confident that you’re the safe choice. When your name appears twice in the exact
search, it feels less like a coincidence and more like proof.

It's like walking down Main Street and seeing the same coffee shop mentioned by two
friends on the same day; you start thinking, “They must be good.”

The Data Behind It

Research shows that when a brand appears in paid and organic search results,
organic click-through rates can increase by up to 50%. That’s not just extra clicks, it’s
extra credibility.

In landscaping terms:
e The paid ad says, “We’re here, we’re relevant, and we invest in our business.”
* The organic listing says, “We’ve earned our spot through trust and authority.”

Together, they create a one-two punch that makes homeowners far more likely to
click on both.

That’s paid + organic working together to win the click.

Why It Works in Landscaping
Landscaping projects are high-value and deeply personal. People aren’t just buying a
service; they’re trusting you with their home’s appearance and usability. Dual visibility

sends a strong message: you’re established, invested, and worth their time.
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3. Paid + Organic = More Total Traffic

Some landscapers treat paid ads and SEO like rival siblings competing for the same
clicks. The truth? They’re more like a tag team. When they work together, your total

traffic and leads increase, and your calendar fills faster.

Why It’s Not Either/Or

If you pause your paid ads, you’ll see exactly what many businesses have
experienced: organic traffic won’t make up the difference. Those extra eyeballs you
were getting from ads? They disappear.

And when you turn ads back on, your total traffic bounces back, often jumping 30 to
40% higher than organic alone could achieve.

The Data Behind It

A brand that paused its Google Ads saw traffic drop sharply. Organic searches only
replaced a fraction of that lost volume. When ads resumed, total traffic rose by up to
40%, and conversions followed, producing a 277 % ROI from the extra leads.

For landscapers, this means:
* More people are finding you through ads.
* More people are discovering you through search.
* More opportunities to turn visitors into booked projects.

That’s the traffic multiplier effect in action.

Why It Works in Landscaping

Landscaping is a seasonal, competitive industry. If you’re only relying on organic
search, you’re leaving leads on the table, especially during peak months when
homeowners are ready to hire. Paid ads ensure you’re visible to everyone searching,

while SEO keeps you there long-term.
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4. The “Halo Effect” Builds Brand Familiarity

Sometimes the most valuable impact of your ads isn’t the click, it’s the memory. People

see your brand repeatedly; you're the first name they think of when they’re ready to hire.

Why Familiarity Wins Jobs

Homeowners rarely choose a landscaper after one quick Google search. They’re more
likely to hire someone whose name feels familiar, someone they’ve “seen around.”
Paid ads give you that visibility, even when no click happens in the moment.

It's like walking past a billboard every day on your commute. You might not stop your
car, but you know exactly who to call when you finally need what they’re selling.

The Data Behind It

Marketing experts call this the halo effect, where ad impressions influence later
actions. During active ad campaigns, branded search volume and direct traffic often
spike. That’s a sign your ads are quietly driving “organic” visits that wouldn’t have
happened otherwise.

For landscapers, it looks like this:
* A homeowner scrolls past your display ad on Facebook.
e Weeks later, they Google your business name directly.
* You get the lead, but the path started with paid visibility.

That’s how awareness today turns into tomorrow’s booked projects.

Why It Works in Landscaping
Your services are a big investment. People want to feel certain before they commit.
Repeated exposure to your brand creates that certainty, making you the obvious

choice when the time comes.
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5. Landscaping in Action: Case Study

A landscaping company put the paid + organic combo into action, and the results

speak for themselves.

The Challenge

A Landscape Company wanted more visibility in a competitive local market. Their
goal was to show up wherever potential customers were looking, whether that was
Google Ads, Local Services Ads (LSAs), or organic search results.

The Strategy
Instead of choosing between paid and organic, they ran all three channels
simultaneously:

e PPC Ads for instant top-of-page visibility.
e [ SAs to appear in Google’s “trusted providers” section.
* Ongoing SEO to keep their organic rankings strong.

The goal was simple: own the search results from top to bottom.

The Results
e +130% in organic traffic
e +111% in phone calls
* More leads, visibility, and stronger brand recognition in their service area.

For landscapers, this proves that your marketing channels don’t compete; they
amplify each other. The paid ads didn’t “steal” organic clicks; they increased total
exposure and drove more people to pick up the phone.

That’s what it looks like to dominate your market one search result at a time.

Why It Works in Landscaping
Homeowners often compare multiple companies before booking. When your name
repeatedly appears across different parts of the search page, you look like the

clear, trusted choice long before they even make the first call.
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6. The Organic Traffic lllusion

Look at most marketing reports, and you’ll see a neat breakdown of “organic” and “paid”
traffic. But here’s the catch: A lot of what shows up as organic or direct traffic started
with a paid ad.

Why Reports Can Be Misleading

Let’'s say a homeowner sees your Google Ad but doesn’t click it. Later, they enter
your business name directly into Google or your URL. In your analytics, that visit gets
counted as “organic” or “direct,” not “paid.”

On paper, your SEO did all the work. In reality, your ads planted the seed.

The Data Behind It
Analysts agree: organic and direct traffic often rise during paid campaigns, not by
coincidence but because of them. The attribution gets lost, but the impact is real.

For landscapers, this means:
® That spike in branded searches last month? Likely tied to your ads.
* Those “direct” visits that converted? Probably people who saw your ad earlier.
® Your paid campaigns may be delivering more ROl than the reports show.

That’s why tracking branded vs. non-branded searches is your secret weapon.

Why It Works in Landscaping
Landscaping projects often have a longer decision cycle. People browse, compare,
think it over, and then search you up later. If you only look at the last click, you're

missing the whole picture and undervaluing your paid campaigns.
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Turning Insight Into Action

You’ve seen it by now: paid ads and organic search aren’t fighting each other. They
work together. When you use both, you build more trust, get seen more often, and

bring in more visitors than using one alone.
The 6 Big Takeaways

¢ Paid ads plant seeds that turn into more people searching for your name and
visiting your site directly.
Showing up in both paid and organic results builds trust and earns more clicks.
Together, paid and organic bring in more traffic than either can on its own.
The “halo effect” means people who see your ads today might become leads
tomorrow.
Filling up the search results helps you get more calls and more jobs.
Your reports might be hiding how ads are helping. Track searches for your name

vs. general searches to see the full picture.

Homeowners rarely choose right away. They need to see you several times, in
different places, before deciding. Paid ads get you noticed fast. Organic keeps you

visible over time. Together, they make you memorable.
Your Next Step

Look at your marketing. Are your paid ads and organic search working together, or
fighting for credit? The landscape companies winning in their markets aren’t asking,

“Which is better?” They’re asking, “How can we make both do more?”

If you want to:
* Book your schedule with quality jobs
e Stay visible all year
¢ Build trust with homeowners right away

...it’s time to start using these strategies.

Because the more places you show up, the more likely you are to get the call.
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